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Introduction

STOP PROFILING is a campaign created in partnership 
with the Multiculturalism Clinic, a course given in  
the Hebrew University in Jerusalem.

Profiling by the police is not a legitimate act, but we 
want to show that in Israel and maybe more in  
Jerusalem, police officers use profiling as an  
valuable argument to stop people in the street.
 
To make people aware of this issue our first goal is to 
create informative videos.  
We chose the name Stop Profiling- look at me to encor-
age people to look further than first impression, to make 
them realise that there is more than a face but a whole 
story behind each individuals. 

This campaign is define by this following characteristics:

EMPHATIC _ INFORMATIVE _ HOPEFUL _ DYNAMIC

By giving information about this issue we would like 
people to join this movement for more understanding  
and less fear from each other.
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Logo

The icon of the logo represents two 
ways to see a face. It supports the 
idea that there are always other 
sides in one person and that police  
or anybody should be aware of that 
fact while looking at someone.

Stop Profiling is the campaign name, 
it is big and easy to read.

Tagline ‘‘ Look at me ‘‘  is in three  
languages, Hebrew, Arabic and  
English. It is possible to add  
languages such as Amharic  
and Russian.



10

Typefaces

The typeface is dynamic and warm 
as  it is a little rounded on the corner. 

For Hebrew and Latin languages the 
typeface is the same. 

Rubik Black should be used only for 
titles and always in capital letter for 
latin language.

Rubik Bold can be used only for sub-
titles and also regular text.

Rubik Medium should be used only 
for regular text.

All the font can be use digitally and 
for print.

אבגדהוזחטיכךלמםנןסעפףצץקרשת
abcdefghijklmnopqrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUVWXYZ
1234567890

אבגדהוזחטיכךלמםנןסעפףצץקרשת
abcdefghijklmnopqrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUVWXYZ
1234567890

אבגדהוזחטיכךלמםנןסעפףצץקרשת
abcdefghijklmnopqrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUVWXYZ
1234567890

ر ذ ز   ء ي و ه ن م ل ك ق ف غ ع ظ ط ض ص ش س 

الأ الإ إ  أ  آ  ء   ، أ ؟!  د خ ح ج ث ت ب 

Rubik Medium 

Rubik Bold

Rubik Black

KufiStandardGK 

SEE EXAMPLES NEXT PAGE
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Typefaces

HEADLINE 1 

Subtitle

Nate voluptaecum quo odi ditiunt, 
solor sitiatio volendae volupta sequat 
eum fugit quos quos autati coria-
tiat quod endipitiunt latestrum, te 
venimus, inctatiantem re suntibust 
vendeliatum cum eum quo veni-
hil latemqui que sit audae volesen 
ditestiorem. Ximinihil ium commo ero 
consed eic teceaquunto doloreped 
et ut dus. Aque nis que volorporrum 
fugit eossin preressinis et maxim

HEADLINE 1 

Subtitle

Nate voluptaecum quo odi ditiunt, 
solor sitiatio volendae volupta 
sequat eum fugit quos quos autati 
coriatiat quod endipitiunt lat-
estrum, te venimus, inctatiantem 
re suntibust vendeliatum cum 
eum quo venihil latemqui que sit 
audae volesen ditestiorem. Xi-
minihil ium commo ero consed eic 
teceaquunto doloreped et ut dus. 
Aque nis que volorporrum fugit 
eossin preressinis et maxim

HEADLINE 1 

Subtitle

Nate voluptaecum quo odi ditiunt, 
solor sitiatio volendae volupta 
sequat eum fugit quos quos auta-
ti coriatiat quod endipitiunt lat-
estrum, te venimus, inctatiantem 
re suntibust vendeliatum cum eum 
quo venihil latemqui que sit audae 
volesen ditestiorem. Ximinihil ium 
commo ero consed eic teceaquunto 
doloreped et ut dus. Aque nis que 
volorporrum fugit eossin preressin-
is et maxim

HEADLINE 1 

Subtitle

Nate voluptaecum quo odi ditiunt, 
solor sitiatio volendae volupta sequat 
eum fugit quos quos autati coria-
tiat quod endipitiunt latestrum, te 
venimus, inctatiantem re suntibust 
vendeliatum cum eum quo veni-
hil latemqui que sit audae volesen 
ditestiorem. Ximinihil ium commo ero 
consed eic teceaquunto doloreped 
et ut dus. Aque nis que volorporrum 
fugit eossin preressinis et maxim

RIGHT USEWRONG USE
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Graphic Language _ Colors

MAIN COLORS

Stop Profiling are
blue-yellow-red.

It is recommended to use the three 
of the colors equally, they represent 
diversity.

TEXT

Black and soft white, depends on the 
background.

CMYK is for print.
RGB is for digital and screens.

CMYK — 91/79/62/97
RGB — 0/0/0
#000000

CMYK — 65/93/0/0
RGB — 114/123/22
#727bde

CMYK — 4/0/89/0
RGB — 255/236/0
#ffec00

CMYK — 0/79/94/0
RGB — 255/77/0
#ff4d00

CMYK — 2/0/15/0
RGB — 255/255/227
#ffffe3
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Graphic Language _ Images

Photographs have to be always in 
black and white. (greyscal color)

They can be used as background pic-
tures for poster, for publications.

The idea is to have pictures of  
general view of public spaces. 

Portraits can be use to illustrate tes-
timonies, information or statistics.

If there is a problem with text, for 
example with a poster, it is possible 
to use a filter of black and blue in 47%
on the image.

SEE EXAMPLES NEXT PAGE
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Graphic Language _ Images & Text

Faccusdae ditatec 
epernam quae 
ressitibus, quos 
maiorei cillatur?
Mos adi ommolore 
volentus, que et 
optatusandus prate 
nonse nia cumqui se 
nonsed magnatur 
adit apis solorpor mi, 
quatium sequiduntur 
mostiis perum, 
autempore,

Faccusdae ditatec 
epernam quae 
ressitibus, quos 
maiorei cillatur?
Mos adi ommolore 
volentus, que et 
optatusandus prate 
nonse nia cumqui se 
nonsed magnatur 
adit apis solorpor mi, 
quatium sequiduntur 
mostiis perum, 
autempore,

Faccusdae ditatec 
epernam quae 
ressitibus, quos 
maiorei cillatur?
Mos adi ommolore 
volentus, que et 
optatusandus prate 
nonse nia cumqui se 
nonsed magnatur 
adit apis solorpor mi, 
quatium sequiduntur 
mostiis perum, 
autempore,

Tes aut et velis 
eicae venturest, unt 

molor ant pernate 
estrumquae volorro 
que venda consequ 

assuntibust quae 
nobisci anditatio. 
Itatius dem atem 
inveliciet accae. 

Ullitat voloriae earum 
restibeatius molut 

experup tatemol 
uptatis explabor



20

Graphic Language _ Sticks

Tes aut et velis 
eicae venturest, unt 

molor ant pernate 
estrumquae volorro 

que venda consequ 
assuntibust quae nobisci 

anditatio. Itatius dem 
atem inveliciet accae. 

Sticks, as we tend to give information, 
those sticks can be use to underline 
informations.

The first use in for informative video, 
but if there is a wish to publish online 
content like on facebook, those should 
be used to give dynamism to the mes-
sage.

The high of the stick will depend on 
the font size. It can only be used in 
blue-red-yellow.

When you want to underline only one 
word in the middle of a sentence use 
stick #1.

When the word in at the beginning or 
at the end of a sentence use stick #2.

#1

#1

#2

#2
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Graphic Language _ Pattern

This is the face from the logo deri-
vated as a pattern
The face is always on a certain 
shape, but with different size, the 
pattern represents a crowd.

This image can be used for derivated 
products, such as t-shirts and bags, 
or stickers.

It represents a crowd of different 
people, it can be use in black or white 
background.



LOGO USES
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Logo _ Do / Don’t

never stretch/distort the logoalways use the logo given in the respective folders 
never try to recreate it yourself

never rearrange elements

never change orientation with different angles 
than 0 or 90

AI PDF PNG
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Logo _ Variations

Minimum size with tagline 

Minimum size without tagline 

The logo can be use in 3 different 
ways, with tagline, without, or stand-
ing alone, for stickers for exemple.

10 mm

8 mm
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Logo _ Backgrounds

Logo on black background. Only those three colors are alowed for the 
logo on dark backgrounds, or pictures.

yellow _ white _ soft white
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Logo _ Safe areas

Safe area is used to prevent from plac-
ing other elements near the logo that 
may distort the perception of the sign.

The module used to determine the safe 
area around logo is the width of the 
letter “F”.

If the logos are placed on the pictures as 
a secondary element, use middle botom 
of the image.

Use the letter R as an indicator for logo’s 
middle.



PRODUCTS
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Products _ Poster

Poster for an event.
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Products _ Video

The video content is testimonies and 
informations/statistics, all related  
to profiling.
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Products _ Objects
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